
Veyseloglu Group of Companies announced the Retail Index for August 

The Veyseloglu Retail Index includes the most purchased 4,317 products by customers of 

Veyseloglu Group of Companies. This index includes fresh food (FMCG), food and non-alcoholic 

beverages, alcohol and tobacco products. Each category is weighed according to sales volumes. 

As a result, it is possible to track change in average annual and monthly product prices. 

Average annual price change rate of Veyseloglu Retail Index 

 

Compared to August 2020 in August 2021 the product prices included in the "Veyseloglu Retail 

Index" increased by 6.1%. Compared to August 2020 in august 2021 there was an increase by 

4.0% in fresh food, 8.5% in food and non-alcoholic beverages and 5.6% in alcohol and tobacco 

products. 

 

 

 

Price change by categories 
August 2021 vs 

August 2020 
August 2021 vs 

July 2021 
August 2021 vs 
December 2020 

Food, beverages and tobacco 6,1% 1,3% 4,6% 

Fresh food 4,0% 2,3% 1,3% 

Food and non-alcoholic beverages 8,5% 0,6% 7,6% 

Alcohol and tobacco products 5,6% 0,2% 5,7% 
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Average annual price change rate by categories 

 

 

The mission of Veyseloglu Group of Companies is to provide society with fresh, healthy, 

affordable and high quality daily consumer goods. Based on the presented Veyseloglu Retail 

Index, it is clear that the Group of Companies serves its mission by pursuing a reasonable and 

maximum stable pricing policy. 
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